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By The Crimson Brand Studio



The Harvard Crimson
University Daily since 1873

Founded in 1873, The Harvard Crimson is the student publication of 80,000+
Harvard University, with the mission of being the primary source of news and Facebook Subscribers
information about Harvard to Harvard affiliates, the nation, and the world.

We print every day of the academic year, with newspapers delivered to every 0 40,000+
undergraduate house and major public space, including locations at Harvard Twitter Followers
Law and Business Schools. Online, thecrimson.com averages 1.2 million

page views per month from an international audience, with the majority of @ 3,000+

our readership distributed among major cities in the United States. Instagram Followers

ONLINE PRINT

The Harvard Crimson 6 , 700

Theflarard Gimeon | undergraduate students
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graduate students

2,400
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page views unique visitors 23,600 members
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per month per month of the Harvard community



https://www.thecrimson.com/

In 2020, we are excited to be launching Ascend:
A new way for Harvard students to connect with their future employers.
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Ascend
By The Crimson Brand Studio

Finally, a comprehensive
guide to recruiting made

Finally, a comprehensive
guide to recruiting made
just for Harvard students.

just for Harvard students.
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Featuring:

v

Industry Guides with the fundamental
information and advice from recent
Harvard graduates for current Harvard
students

Firm Insights: Tailored articles produced
in collaboration between employers and
The Crimson’s marketing team

Employer Profiles: Customizable
company pages with featured articles,
student Q&A, resume submission, and
more

Ascend

INDUSTRY OVERVIEW

Investment Banking
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The IB Guide

FIRM INSIGHTS
roduced i with The Crimson Brar

A Day in the Life of an
Analyst at Bank of America

Bankof America.
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Firm Insights Ascend I s
Production Process

1. Work with our team to determine

wr!ich article(s) vyill be most ,,7/
suitable for your firm and the top
takeaways for Harvard students A Day in the Life of an IB

Analyst at Bank of America

reading about your firm.

2. Connect our team with a couple of
representatives from your firm. We
highly recommend including at least
one recent graduate.

3. Our team will interview these
representatives and draft up
articles to review with you.

4.  After as many edits as necessary,
the article will go live on the Ascend
website.




Ascend Sponsorship Packages

$2,000/yr 3,500/, *5,500/yr 7,500/,

v/ 1 sponsored article v~ 2 sponsored articles v 3 sponsored articles v/ 3 sponsored articles
v Link to your website v~ Link to your website v~ Link to your website v Link to your website
v/ Email address and v~ Email address and v/ Email address and
resume collection resume collection resume collection
v Q&A Box v/ Q&A Box

N\

v 1 Facebook posts 3 Facebook posts

v’ Recruiting Timeline




Full Listing of Sponsorship Options

Presenting Sponsorship
Logo featured on the Ascend landing page

Customized Articles

Examples of “FIRM INSIGHTS” include:

Day in the Life of an Analyst at COMPANY

5 Things You Didn’t Know About COMPANY
Perks of Working at COMPANY

Interview Tips from COMPANY

Why | work at COMPANY

Facebook Posts
Custom articles, web page links, images, or videos posted from the Ascend Facebook page

Student Q&A
Access to a Q&A box on your company page for students to directly submit questions.

Resume Drop
Students may submit their resume on your company profile

Event and Application Timeline
Display a list of upcoming important dates for students

Video Uploads
Employers may upload videos of their choosing to their company profile



For any other information, please reach out to one of the
contacts below. We look forward to working with you.

14 Plympton St.
Cambridge, MA 02138
(617) 576-6600
www.thecrimson.com
ads@thecrimson.com

Emily M. Lu
Business Manager

Mark L. Xu
Summer Business Manager

Eric D. Hansen
Sam H. Carter
Advertising Managers



